Supplemental Q&A

The following are questions submitted but unanswered during the 2026 Annual Shareholders’ Meeting.
Consistent with our meeting conduct standards and procedures, similar questions have been grouped
together. We also have excluded any questions that violate our meeting conduct standards and procedures,
general comments and requests for assistance, as well as questions on matters that are privileged or
confidential. For those interested in a replay of the ASM, please refer to this link.

Does McDonald’s have a credible plan to meet its climate and nature commitments, including methane
reductions across its supply chain?

Our ability to operate long term is contingent on the health of shared natural resources which form the
foundation of the agricultural supply chains for our menu. That is why McDonald’s invests in supply chain
resilience initiatives that can also help to reduce emissions at scale and support forest protection. We've
established clear strategies, goals and performance indicators to guide these efforts, and we report progress
annually in our Purpose & Impact report. Our nature work is guided by our Commitment on Forests and Natural
Ecosystems, refreshed in 2024, which states our aim to eliminate deforestation and address conversion, for
commodities and regions where we can deliver the greatest impact, by 2030. We back that commitment with
sourcing expectations and compliance requirements across our priority commodities: beef, soy for chicken
feed, palm oil, coffee and fiber-based packaging. Regarding climate, we are on track to achieve our 2030 Scope
1and 2 emissions reduction goals ahead of schedule, but do not expect to meet our Scope 3 2030 target on the
original timeline. Reducing Scope 3 emissions depends on factors that extend well beyond any single
company’s operations, but that doesn’t change our responsibility to act in ways that will help promote the
future resiliency of our business. To that end, we have invested in multiple regenerative agriculture projects
that are currently underway, and several are focused on practices that may help reduce emissions intensity,
including methane, at the farm level. We are working with suppliers and other third parties to expand those
efforts and scale practical solutions that can help keep food affordable while also delivering emissions
reductions.

How does McDonald’s ensure restaurants are free from discrimination and harassment?

Everyone deserves to work in a place where they feel safe and respected. That means there is no space for
discrimination, harassment, retaliation, or violence of any kind at any McDonald’s-brand restaurant. Fostering
safe, respectful, and inclusive workplaces across the System remains a top priority for the Company.

Our existing global standards, policies, and ongoing reporting support this objective. As an example, we have
set of People Brand standards designed to promote safe, respectful, and inclusive workplaces that help
protect the physical and psychological safety of employees and customers. These standards apply across all
McDonald’s restaurants worldwide, whether Company-owned or franchised. Restaurants must implement
these standards and are assessed on each criterion in accordance with the applicable local market evaluation
processes.

We also equip franchisees with a suite of optional tools, training, and resources to help support their efforts to
ensure their employees feel valued, respected and supported.

We remain committed to transparency through our public disclosures. You can find additional information on
our Safe, Respectful, and Inclusive Workplace page as well as our Human Rights page. Updates on our progress
are included in our annual Purpose & Impact Report.



https://event.webcasts.com/starthere.jsp?ei=1761288&tp_key=c6d157cf67
https://corporate.mcdonalds.com/corpmcd/our-purpose-and-impact/jobs-inclusion-and-empowerment/safe-respectful-workplaces.html
https://corporate.mcdonalds.com/corpmcd/our-purpose-and-impact/jobs-inclusion-and-empowerment/human-rights.html
https://corporate.mcdonalds.com/content/dam/sites/corp/nfl/pdf/McDonalds_PurposeImpact_ProgressReport_2024_2025.pdf

